
A dynamic collection of magazines and websites targeting the scuba diving 
market, including consumers and industry professionals.  Bonnier Dive group 
will distribute approximately 3.1 million copies of its publications in 2010 and 
host nearly 12 million page views on its websites, offering marketers the most 
efficient path to reaching this lucrative market.

Bonnier Dive Group   Diving’s Foremost Media Company
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Wreck Wonderland in North Carolina PAGE 14

Shooting HD Video With New DSLRs PAGE 29

PADI Diving Society’s 10th Total Submersion PAGE 20
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TREASURE                   
PAGE 34
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page 38

ADVANCED 
ADVENTURE 
 Go Deep Inside 
Vanuatu’s 
SS Coolidge
page 54
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 page 78
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keeping padi professionals informed, inspired and involved since 1967    second quarter 2009

go green for the  
Bottom line 

turning up the Heat  
in the latin market

X, Y, Boomer!
How to Seek, Acquire and RetainToday’s Divers

training: maximize  
adventures in diving

✚ enricHed air nitroX goes online
sHopper’s mentalitY: do You Have it?
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Sport Diver Media Kit

■ Circulation: 175,000

■ Frequency: 10 issues

■ Reaching beginners to 
experts following the life-
style of diving

■ The Official Publication of 
The PADI Diving Society

Scuba Diving Media Kit

■ Distribution: 85,000

■ Frequency: 8 issues

■ Targeting the core diver 
who craves measurable 
information

Undersea Journal Media Kit

■ Distribution: 128,000

■ Frequency: Quarterly

■ Reaching PADI professionals 
worldwide

World’s Best Programs

■ Distribution: 200,000

■ Frequency: Annual

■ Annual special showcasing 
top destinations, resorts  
and dive operators 
worldwide

http://ws.worldpub.net/2010resources/2010_SportDiver_Mediakit.pdf
http://ws.worldpub.net/2010resources/2010_ScubaDiving_Mediakit.pdf
http://ws.worldpub.net/2010resources/2010_uj_mediakit.pdf
http://ws.worldpub.net/2010resources/wbdr2011.pdf

